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Phase 1 of the Initiative  closed

Phase 2 launced

Phase 2 kick-off workshop in 

March 2022

13 DTCs  selected



The boundaries and names shown and the 
designations used on this map do not imply official 
endorsement or acceptance by the United Nations.

DTC locations 13 DTCs 
are operational across 

Africa, the Americas, Arab 

States, and Asia-PacificDominican Republic

Côte d’Ivoire

Morocco

DR Congo

Ethiopia

Ghana

Rwanda

Zambia

Uganda

Indonesia

Philippines

Pakistan

Papua New Guinea



Impact and results to date
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Impact and results of the Initiative

Scalable and proven working model to reach underserved 

communities

More than 150,000 training participants from 

underserved communities have increased their digital skills 

across four regions

13 DTCs focusing on delivering and scaling of basic and 

intermediate digital skills training to citizens. The DTCs are 

providing a long-term sustainable structure for digital 

skills training.

58% of participants trained are female



DTCI content gap analysis results

Digital Literacy (basic level)

- Range of digital platforms

- Decision making on best platforms

- Social media, security and online 

etiquette

- Networking

Digital marketing and advertising 

(int. level)

- Develop digital marketing strategy

- Using social media for marketing

- Measuring the effectiveness and 

impact of campaign

Digital communication 

(int. level)

- Develop digital communication 

strategy

- Overcoming low/unreliable 

connectivity

Digital commerce (int. level)

- Understand eCommerce and 

Fin-Tech

- Develop simple and effective 

platforms to support digital 

commerce

Digital collaboration (int. level)

- Collaborate and connect with others 

using digital tools

Creating digital materials (int. level)

- Defining, designing and developing 

digital resources

- Produce digital resources

- Tools and methods to create 

materials to support a business
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DTCI content gap next steps

• Findings of the report shared with DTCs in recent 

virtual meeting

• ITU exploring options for adaptation and 

development e.g., digital financial inclusion, mobile 

phone internet skills training

• Content to be translated into languages across the 

DTCI
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DTCI Partnerships

ILO Service Tracker for 

follow up of trainees and 

tracking impact

HP content use

– URLs under 

preparation

– Orientation sessions 

being planned

Digital Skills Foundation 

Licenses provided to DTCs.

Other partnerships under discussion

Use of Microsoft content by DTCs

Potential for joint fund raising to support DTCs and 

digital access to IBM content

Country 

collaboration 

ongoing
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Resource Mobilization

Consultant engaged to develop Resource Mobilization

Strategy

• With support from ITU RM and Partnerships colleagues 45 

potential donors have been contacted (private sector, 

member states and private foundations)

• 2 follow-up meetings organized so far, with more to come

• Positive first steps to mobilizing resources for the DTCI

• Collaborating with Cisco to engage other partners, including 

Nordic countries and Telcos
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DTCI networking and support

• Plans underway to bring together representatives from all DTCs in 2023 due to 

reprogramming of Project Funds (Regional DTCs) following Annual Consultation 

with Norad (2022)

• A number of informal meetings arranged with DTCs to discuss common challenges 

and to share lessons (e.g., stakeholder engagement,

reaching participants with remote learning 

options, etc.)

• Face-to-face meeting 16 – 18 March 2022 

• Virtual meeting held on 1 November 2022

• Continuing to work with Cisco to support DTCs
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Challenges

DTCI - Challenges

- Content adaptation/development/translation is a challenge specifically to get the right levels of content and in 

local languages

- Resources are limited for the DTCs to receive the needed support to scale their work

- Implementation of RM strategy has started at global level however RM takes time to cultivate relationships 

which ultimately lead to partnerships or external funding. 
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THANK YOU!
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